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Mission Statement 

The Bull & Bear serves as a platform of knowledge, 
insight, and inspiration to the McGill community. As 
the premier student magazine on campus affairs, we 
seek to advance insightful reporting and the 
presentation of in-depth analysis, with the ultimate 
goal of establishing The Bull & Bear as McGill 
University’s most reliable and enriching source of 
information. 



	  
	  

 
 

C U Advertising 
on behalf of The Bull & Bear 

8185 Yonge St. Ste. 212 
Thornhill, ON, L3T 2C6 

The Bull & Bear 
Based out of the world-renowned McGill University Desautels Faculty of Management, 
The Bull & Bear is the premier student-run magazine on campus. We offer an unparalleled 
and authoritative insight into the campus affairs, issues, and discussions that matter via our 
four sections of News, Lifestyle, Business, and Opinion. Unlike other campus periodicals, 
The Bull & Bear is an ideas publication, with a mission to explore the deeper issues behind 
events and with each section contributing a unique focus, style, and approach. We seek to 
advance the way insightful reporting and analysis is presented, with the goal of 
establishing The Bull & Bear as the most reliable and enriching source of information on 
campus. 
 
Already operating within one of the most prestigious educational institutions worldwide, 
The Bull & Bear speaks to some of the most high achieving and high potential students 
from around the world. The publication taps into a truly global network of distinctive 
minds and is proud to have a incontestable connection and voice within the Desautels 
Faculty of Management, which a large number of successful business leaders around the 
world call their alma mater. Readers of The Bull & Bear are connected by a unique way of 
thinking, a drive of high achievement, and a search for intellectual stimulation who pick up 
copies around campus and visit The Bull & Bear’s online presence on a regular basis. They 
are young, ambitious, and entering into fields ranging from quantitative finance to political 
science. 
 
In partnership with C U Advertising, The Bull & Bear offers the opportunity for 
organisations to share their message and tap into this upper echelon of an already elite 
student body. By advertising within the publication, an organisation is making an 
investment that will pay off consistently over a long-term horizon. Advertising is available 
in full colour within monthly print issues of 1,000 copies, published 8 times throughout the 
academic year. Electronic copies are also uploaded to The Bull & Bear Online, our rapidly 
growing online platform averaging over 20,000 pageviews per month.  
 
 
 
 
 
 

 
 
 
 

To further discuss advertising opportunities for 
the 2013-2014 academic year, please contact C 
U Advertising. We will be happy to assist you. 

Nawal Jaghtite 
Account Manager 
1-866-400-8288 
thebullandbear@cu-ads.org 
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Sections 

{Features} 
 
Each month, The Bull & Bear 
identifies a key topic, issue, or 
idea that is explored in detail 
from a wide variety of angles. 
 
Within the vision of providing 
insight for the McGill community, 
Features are our unique way of 
informing at a level far beyond 
the casual dinner conversation. 

{Business} 
 
The Business section presents 
commerce, finance, and 
management from a variety of 
insightful perspectives.  
 
We keep our readers aware of 
relevant, and interesting news in 
the world of business, expressed 
in non-technical language for a 
wide audience. 
 

{News} 
 
The Bull & Bear News is McGill’s 
definitive source of insight into 
the important and trending issues 
on campus. 
 
Offering more than just the facts, 
we present the complete story 
that students rely on to 
understand the way society is 
changing. 
 



  

Sections 

{Media} 
 
Using with equipment and talent 
far surpassing other publications, 
The Bull & Bear Media provides 
multimedia coverage of a wide 
variety of events. 
 
Our team also offers bespoke 
promo solutions on contract, 
which has been used for a 
number of large-scale events. 

{Opinion} 
 
Critical. Thoughtful. Relevant. The 
Opinion section is the platform 
for insightful and powerful 
commentary on the important 
issues around campus.  
 
Our writers are outspoken and 
unafraid to present a strong yet 
respectful stance on the topics 
that students find important. 
 

{Lifestyle} 
 
The Lifestyle team reports on all 
that’s hip and happening at 
McGill, in Montreal, and 
everywhere in between.  
 
We feature articles exploring 
student life, culture, and cool 
people. If you’re always in the 
know and have a distinct point of 
view, Lifestyle is for you. 
 



	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	   	  

Brand Reach 

1,000 
Total Circulation 

15,000 
 

Unique Visitors Per Month 
 

2,600 
Followers 



	   	  

A Diverse Audience 

21% international student body 

Source: McGill University Student Demographic Survey 2012 

$46,500 Average Starting 
Salary in Desautels 

60% Female 
40% Male 

26,439 
Total Audience 



 
 
 
  
 

Rates 
     

      Note: All advertisements are in full colour. Rates subject to volume pricing discounts between 10% - 20% 
AD UNITS   RATE ($)   DIMENSIONS   
Outside Back Cover 1,895 + Tax 

 
7.875" x 10.5" 

 Inside Cover(s) 
 

1,795 + Tax 
 

7.875" x 10.5" 
 Full Page 

 
1,695 + Tax 

 
7.875" x 10.5" 

 Half Page 
 

950 + Tax 
 

7.875" x 5.25" 
 Quarter Page 

 
550 + Tax 

 
3.938" x 5.25" 

 Eighth Page 
 

310 + Tax 
 

3.938" x 2.125" 
 

Advertising Delivery 
 
The Bull & Bear ‘s prepress process is 100% digital 
and supports the following formats: PDF, TIFF, PSD, 
INDD, EPS, and high-quality JPEG. Images should be 
at minimum 300 dpi. 
 
When preparing a PDF, please do not crop the 
advertising image and make sure to embed all fonts. 
Colour images should be prepared for CMYK 
printing. 
 
Artwork submission deadlines are 4 business days 
before the publication date. 

Payment 
 
Cheques may be made payable to: 
C U Advertising re: The Bull & Bear  
 
Payment must be sent to the following address: 
8185 Yonge St. Ste. 212 
Thornhill, ON, L3T 2C6 
 

Full Page Half Page Quarter Page Eighth Page 


